Cuinant una marca gastronomica
El cas d’'un municipi rural 1 industrial

Dra. Barbora Gulisova
Investigadora postdoctoral
Universitat de Girona



Introduccio

* Projecte postdoctoral -
desenvolupamenti branding del
municipi de Sgnderborg

* “The cooking up of a gastronomy
brand for Sgnderborg Municipality”
(Nordic Coastal Tourism, Springer)

= Quins actors amb quines
contribucions
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Gastronomia €9 Place brand



Municipi de Sgnderborg

* Ap. 75.000 residents (municipi)
Ap. 28.000 capital (ciutat)
Destinacioé Senderjylland

Turisme familiar, cultural/patrimoni, business

Gastronomia
* No motivacio
e Sisatisfaccio

Desenvolupament del municipi
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Franchisors

/\ Municipality

(fine-dining, Michelin-
star, other) restaurants

Gastronomy
brand

Restaurant “Syttende”

(craft/specialty
etc.) producers

\_/ Tourists

Supports through
consumption,
recommendations
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Residents
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through,
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legislation
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Valor creat
e Creixent i millorat
e Atraccio de turistesiresidents

Reptes pendents
 Poca col-laboracio

* Manca de personal qualificat

* Influencia (i prioritat)
d’industria tecnologica

e Falta d’un actor central




Moltes gracies!

Muchas gracias!

Mange tak!
& Thank you!

Dakujem!
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