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IDENTITY BOOK 

1.BRAND OVERVIEW

The registered name of the brand is dilegno i+design, nevertheless it is used as dilegno. "Di 

Legno" means "of wood" in ltalian, which reflects direct association with wood as a primary 

material. Additionally, the inclusion of "di" implies craftsmanship, quality, and a sense of 

artistry or design. Considering the brand's focus on design, the name "dilegno" conveys a 

connection to wooden products that are not only functional but also aesthetically pleasing 

and thoughtfully designed. 

1.1 Mission, Vision and values 

The brand's mission, vision, and values were established through a series of interviews and 

responses to questions outlined in the sub annex. This process was necessary because the 

CEO did not have a clear definition of these elements. 

Brand mission statement articulates the purpose and reason being of the brand itself. 

dilegno's mission is to inspire a lifestyle based on relaxation, comfort, and togetherness, 

work life balance, offering furniture that promotes tranquillity in homes. The company 

strives to meet the economic and emotional needs of its customers by providing a fresh 

proposal in design and quality furniture that helps furnish spaces for socialising and resting. 

Dilegno seeks to address its customers' basic needs by manufacturing chairs, tables, 

armchairs, and loungers that enhance their lives by providing spaces for relaxation and 

socialising. Additionally, the brand contributes to improving the world by promoting well­

being in the population through the creation of accessories that facilitate daily life, fostering 

employment in the community, and committing to environmental sustainability by using raw 

materials from sustainable sources and promoting forest conservation. 

The brand vision statement of the company is to continue advancing towards the future, 

maintaining our focus on manufacturing high-quality furniture and exploring new 

opportunities in the digital market. We strive to achieve profitability while maintaining a 

strong commitment to the environment and generating wealth and well-being for all 

individuals who are part of our organisation. In five years, we envision our company as a 

more consolidated entity, with an expanded team and a greater market share, driven by our 

dedication to excellence and constant innovation. 
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https://drive.google.com/file/d/1YdybPJrN4sExPuhMhUM93qvmz1ZkKCFT/view?usp=sharing
https://drive.google.com/file/d/18sM3tROwt1nbnj0hbfWrt-iMnGyl2pNt/view?usp=sharing
https://drive.google.com/file/d/1Vx4nmTXSolUM8PaW6hg5lXOdpugJlTPu/view?usp=sharing
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WEB - DILEGNO 

Inicio Conócenos dilegno Productos Blog FQA Cent.acto g lmc,.ar se,,ón '\!}..¡ 

Q¿Alguna duda? 
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https://drive.google.com/file/d/1qPiGBFrIecOvyyUxSfpWmUXbqyx6oAaJ/view
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Online brand experience 

Evaluating the online brand experience is crucial in the context of rebranding and enhancing 

brand reputation, especially if the current experience is perceived as limited. By 

understanding how customers interact with the brand online, including website usability, 

social media engagement, and overall digital presence, insights can be gleaned into areas 

ripe for improvement. Analysing the online brand experience allows for the identification of 

gaps, inefficiencies, and opportunities to elevate the customer journey, ultimately fostering 

stronger brand engagement and loyalty in the digital sphere. 

Online interaction 

Assessing online interaction is paramount in the context of rebranding and brand reputation 

enhancement, particularly when current engagement levels are minimal and there's a lack of 

compelling content being shared. This analysis informs the development of targeted content 

strategies aimed at fostering meaningful connections with the audience, driving increased 

engagement, and revitalising the brand's online presence. 

Frequency of Online lnteraction 

In the context of rebranding and enhancing brand reputation, evaluating the frequency of 

online interaction is essential, particularly when current engagement levels are minimal and 

lack compelling content. Analyzing the frequency of online interactions offers insights into 

customer interest, engagement patterns, and overall brand visibility in digital channels. By 

assessing the current state of online interaction and identifying areas for improvement, 

strategic adjustments can be implemented to increase engagement levels, share captivating 

content, and cultivate meaningful connections with the target audience. This approach 

revitalizes the brand's online presence and fosters sustained customer engagement. 

Understanding Key Customer Perceptions 

Understanding customer perceptions and preferences regarding the brand's key attributes 

allows for improvements in product or service features, customer experience, and brand 

positioning. Aligning offerings more closely with customer needs and expectations can be 

achieved by addressing highlighted aspects such as durability, reliability, design appeal, and 

personalized attention. This alignment enhances the brand's reputation for quality, value, 

and customer-centricity, ultimately strengthening its brand identity and fostering positive 

associations among its target audience. 

Evaluating Brand Values 

By uncovering customer perceptions of the brand's values, such as integrity, innovation, 

sustainability, or community involvement, the brand can tailor its messaging and actions to 

resonate more authentically with its audience. This alignment fosters trust, loyalty, and 

positive brand associations, ultimately strengthening the brand's reputation and establishing 

a distinctive identity in the market. 
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Survey and Answers 

¿Con qué frecuencia interactúas con nuestra marca en l1ínea?

47 responses 

• Diariamente

• Semanalmente

Mensualmente

e Ocasionalmente 

e Ntinca 

,¿Qué aspectos de nuestms productos/servicios encuentras más destacables? 

47 responses 

Durabiltd,ad 

Fiabilidad 

lnlui1i11idad 

Diseño atractivo 

Relación calidad-precio 

Características únicas 

A!ención personalizada 

Rapidez en la respuesta 

S-Oporte técnico elicaz 

sostenil'litil'.Jaa 

�esponsabilidacl social cor¡pora ... 

-0(0%) 

--

91(19.1%), 

7 (14.9%) 

8{17%) 

91{19'.1%) 

o 10 20 

¿Qué valores crees qu,e nuestra marca representa? 

47 responses 

Integridad 

Compromiso 

Re�ponsan·tidad 

Cooperación 11 (23.4%) 

innovación 

o 10 20 

..... 23 (48.9%) 

1---33 (70.2%) 

25 (53.2%) 

25 (53.2%) 

30 40 

25 (53.2%) 

30 40 

-47 (100%)

4 6 (97.9%) 

50 

47 (100%) 

47 (100%) 

42 (89.4° 

50 
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D. SKETCHES

dllegno 
l+llESICN 

dilegno 
l+OESIGN 

dilegno 

dileg[1Q dileg!lq 

dilegng 
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